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Entrepreneurship is not a foreign concept for women. Today, the number of women who 
enter the entrepreneurial field has been shown to increase tremendously. For example, 
McKay (2001) reported that in 1999 almost half of the small businesses in the United States 
were owned by women. In the meantime Shafizad, Coetzer, & Alan (2016) stated that 
women play a major role in the growth of small businesses in Australia. In addition, the 
UK Government also estimated that nearly a quarter and a third of business firms in the 
country were owned by women (Brierley, 2014). Meanwhile, Orhan and Scott (2001) 
reported that 26% of total entrepreneurs in France were women. Meanwhile closer to home, 
the ex-Minister of Women, Family, and Community Development, Datuk Seri Rohani 
Abdul Karim, had stated that in Malaysia, 19.7% of Small and Medium-sized Enterprises 
(SMEs) are owned by women. From that percentage, about 91.7% are involved in the 
service sector, followed by 6.9% in the manufacturing sector, and the rest are in other 
sectors (Jaafar & Sazili, 2017). However, it was reported that there are at least 1.9% single 
mothers who have their own business enterprises in Malaysia. 
As many as 235,240 women, which is about 1.7% of the total Malaysian population, are 
single mothers, according to the 2010 National Census (KPWKM, 2017). However, it was 
96 
 
reported that there are at least 1.9% single mothers who have their own business enterprises 
in Malaysia. In the Malaysian society, divorcees and widows are known as “janda” or 
“balu” respectively, and both are categorised as single mothers. Furthermore, there is an 
increasing trend in the number of single mothers in Malaysia, as was observed in 2010 with 
the increase of 104,991 (80.6%) as compared to 2000. The number of single mothers 
involved in entrepreneurship increases each year. This can be observed through the 
increase in numbers of single mothers participating in incubator programmes, such as the 
single mother skills incubator programme (“inkubator kemahiran ibu tunggal” – I-KIT). 
Such a programme has been formulated specifically by the KPWKM in order to encourage 
single mothers to venture into entrepreneurship. Based on the number of participants the 
register for the I-KIT programme, it was observed to grow from year to year. Starting in 
2008, the number of registered participants was 324, which then grew to 422 single mothers 
in 2009, 883 in 2010, 837 in 2011, and as many as 4,445 participants in 2013, all of whom 
were single mothers participating in the I-KIT programme nation-wide. 
Many of these single mothers in Malaysia are trapped in the poverty cycle. After being 
divorced or the death of the husband, these single mothers become the main family 
breadwinner and are expected to support and maintain the family. Their already difficult 
situation becomes worse when they are unable to venture for from home because of familial 
factors, such as having small children to raise on their own that require their constant 
attention. This limits the mobility of these single mothers who need to find work that is 
usually farther away from their home. Entrepreneurship is a potentially viable solution to 
assist in this problem, as the single mother is able to easily generate income for the family, 
since the work is done at home and they are not bounded by the normal work hours, which 
makes working more flexible. However, there are still several challenges that need to be 
overcome by these single mother who wish to start their own business. These barriers also 
cause the many single mothers to be afraid to take risks and fully commit to their 
entrepreneurship endeavours. For those who were brave enough to proceed in carrying out 
their business, many do not achieve great success. Thus, the main objective of this study 
was to identify the entrepreneurial characteristics of single mothers in the northern region 
of Malaysia, based on their background and profile in business. In addition, this research 
also attempted to identify the barriers and challenges faced by these single mothers in 
carrying out their business. It was hoped that the results of this research can provide input 
to the government and various agencies in formulating governmental policies that could 
encourage many more single mothers to be involved in entrepreneurship. This research can 
also become basic guidelines for the responsible agencies to organise programmes related 
to the development of single mother entrepreneurship.  
 
LITERATURE REVIEW 
Single Mother Entrepreneur  
Scholars have attempted to define ‘entrepreneur’ from many perspectives since the word 
was coined by Cantillon way back in 1700; and the effort still continue. Cromie and Hayes 
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(1988) defined entrepreneurs as individuals who start new businesses which they own and 
control. According to Moore (1990), an entrepreneur is the one who takes an active role in 
decision-making and risk of a business in which he or she owns majority ownership. 
Solymossy (1997) prioritized participation of the person in business and defined an 
entrepreneur as: (an) “individual that is the actively goal orientations and typology of 
women entrepreneurs involved principal of the firm even if not maintaining a 100 percent 
ownership position” (Solymossy, 1997). Another definition of entrepreneur that integrates 
the notions of ownership, participation, continuity and growth is offered by Adnan (2004) 
as he defined entrepreneurs as “individuals who actively form or lead their own businesses 
and nurture them for growth and prosperity” (Adnan, 2004). Latest researchers have 
examined entrepreneur is critical to creating innovative solutions to social problems such 
as health, education, environmental destruction, human rights, political and cultural 
factors, apart from other issues related to economic development (Bornstein and Davis 
2010; Abu-Saifan, 2012) and specific problems such as sustainable socioeconomic 
development of environment, through implementation of innovative ideas, skills, or other 
resources and capabilities in order to improve people’s lives (Narangajavana et. al, 2016; 
Praszkier and Nowak, 2012).  
Lavoie (1985) defined female entrepreneur as the female head of a business who takes the 
initiative of launching a new venture; accepts the associated risks, financial, administrative 
and social responsibilities, and who is effectively in charge of the daily management of the 
business. Buttner and Moore (1997) identified women entrepreneurs in their study as those 
having initiated the business, being the owner of at least fifty percent of the business and 
playing a major managerial role in the business. Ros (2017) and Chu (2000) defined women 
entrepreneurs as female owner-managers who may acquire business ownership through 
their own creation, inheritance, or jointly established with or without family members, 
being directors in the establishment and must be actively involved in the business. There 
is no single definition of women entrepreneurs. Scholars from various fields offer 
definitions based on perspectives of each school of taught (Ahmad, 2011; Sharma, 2013; 
Belwal et. al, 2014). 
In Malaysia a woman is classified as a single mother as a result of spousal death, spousal 
abandonment or divorce. Thus a single mother is classified into one of these categories: (i) 
a woman whose husband is deceased and who bears the burden of taking care of children 
of the marriages upon the deaths, or a woman who is divorced and given the custody of her 
children  (ii) a woman deserted by her husband and who, as a result, is taking care of her 
children without her husband’s support, (iii) a woman in the process of divorce whose 
husband is not contributing towards the financial and other forms of support for their 
children, (iv) a woman who is the sole earner and caregiver in her family as a result of her 
husband falling ill, and (v) a woman who is taking care of other people’s children without 
the support of her husband may also be considered a single mother (Mustari et. al., 2004).  
 
However, according to the ex-Women, Family and Community Development Minister, the 
government recognizes three definitions of single mother resulting in a decrease from 
800,000 to 235,240 registered single mothers. These definitions for a single mother are (i) 
she is the head of the family is divorced or separated permanently from her husband and 
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has unmarried children staying with her, (ii) she is the head of the family and is married 
but her husband is not able to work because of his poor health condition and there are 
unmarried children in the family, and (iii) she is the head of the family, has never been 
married and has adopted children or children of unconfirmed status (KPWKM, 2017).  
 
The Ministry has also outlined a strategic plan, Pelan Tindakan Pemerkasaan Ibu Tunggal 
2015-2020 which was as launched to ease the problems encountered by single mothers in 
Malaysia. It covers 18 strategic steps based on three main thrusts, i.e. empower single 
mothers’ economy, increase single mothers’ social well-being, and research and 
development on single mothers. The plan will serve as a guideline to all agencies in 
designing programs to benefit single mothers. Twenty seven government agencies, 
institutions of higher learning, NGOs and private sector organizations will be involved in 
the implementation of the strategic plan.  
 
Importance of the study 
Most of previous studies on women entrepreneurs were mainly focused on the reasons that 
women choose to become entrepreneurs (Buttner & Moore, 1997; Alicia, Susan & Dane, 
2014; Ibeh, 2017). Some studies concentrated on the barriers that these women face while 
attempting to start up a business (Tlaiss, 2014; Ana, Alicia, & Belso, 2017), while some 
studies focused on women’s business activities in developing and transition economies 
(Christopher, 1998; Goldenberg & Kline, 1999; Smith-Hunter, 2003; Smith-Hunter & 
Englhardt, 2004). There were also a number of studies on the behaviour and performance 
of women-owned and operated businesses, entrepreneurial motivation, preparation for 
entrepreneurship, social environment and support, and challenges/obstacles encountered in 
running business enterprises (Abdalla, 1996; Dechant & Lamky, 2005; El-Ghannam, 2002; 
Ana et al., 2017).  
In view of the growing number of single mothers becoming women entrepreneurs in 
Malaysia, a study on this topic was deemed appropriate and relevant. Even though women 
participation in entrepreneurship has been claimed to be an important contributor toward 
economic growth of the nation, but in reality not much is known about the single mother 
entrepreneur challenges especially in Northern Region Malaysia. Therefore, it is important 
to conduct research that focuses on single mother entrepreneurs. This study aimed at filling 
the gap by exploring the Malaysian single mother entrepreneurial challenges when entering 
business.   
METHODOLOGY 
Data Collection Techniques  
This study relied on primary data collected by adopting a qualitative approach—using in 
depth personal interviews. Through these interviews, the researcher obtained the 
respondent’s own views. This situation provides the respondent and researcher with equal 
status in the dialogue (Burns, 2000). The use of in depth interviews enables a researcher to 
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gain insights and understanding of complex, sensitive issues or very personal topics. 
Becoming an entrepreneur is a complex decision; therefore, interviews were considered to 
be the most suitable method to uncover the challenges that could go beyond the usual 
clichés about single mother entrepreneurs.  
 
Research Sample  
Thirteen respondents were selected from 68 short-listed candidates who attended the 
Northern Region Single Mother Entrepreneur Foundation Course that was organised by 
Co-operative and Entrepreneurship Development Institute (CEDI), Universiti Utara 
Malaysia. Originally, the list of single mothers was obtained from the Kedah Single Mother 
and Orphan Welfare Organisation (“Pertubuhan Kebajikan Ibu Tunggal dan Anak Yatim 
Kedah” – PRITY), Women’s Development Department, Kedah (“Jabatan Pembangunan 
Wanita Negeri Kedah”), Women’s Development Department, Perlis (“Jabatan 
Pembangunan Wanita Negeri Perlis”), Department of Social Welfare, and Tekun Nasional. 
At the end of the course, each participant was evaluated using an evaluation form that 
contained 15 objective questions. Based on the results of this evaluation, 13 single mothers 
were identified to have scored greater than 65%. All these 13 single mothers were then 
selected for this research.  
The Northern Region Single Mother Entrepreneur Foundation Course organised by CEDI 
UUM was run for two days. During this course, the single mother participants were 
exposed to eight main modules, like self-personality, communication skills, experiential 
sharing of successful entrepreneurs, enhancing creativity and innovativeness, basic 
marketing, financial statements, and business administration. The main objective of this 
course is to increase the basic knowledge and skills of the single mothers in relation to 
entrepreneurship. Indirectly, these single mother entrepreneurs would be capable of 
improving their economy and quality of life, increasing their household income, 
overcoming poverty, and reducing social problems amongst the family members of these 
single mothers.  
STUDY FINDINGS AND ANALYSIS 
Respondent Profiles 
The respondent profiles are summarised in Table I, which shows that women entrepreneurs 
who studied in the Northern region are also involved in various sectors, such as services, 
retail, and food production. This finding is similar with previous studies by Hisrich (1989) 
and Abu Bakar et al., (2017), which focused their study on women-owned and women-
operated micro-businesses in Israel and Saudi Arabia. The findings from this study also 
showed that women entrepreneurs in the Northern region are largely involved in businesses 
based on their interests, experience, skills, and knowledge. As studied by Rogers (1980), 
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Ross and Lyle (1978), and Alam et al., (2011), they found that women can be successful 
in any venture if they have a positive frame of mind. The following responses are indicative 
of this: 
I have these skills for making traditional cakes and crisps from a long time ago. 
During my teenage years, I always helped my mother to make crisps and cakes. After 
marrying my husband, he told me to only focus on our home. After he had passed 
away, I became serious in producing crisps and cakes. I plan to develop this business 
further.  
I have always liked and interested in baking cakes and biscuits. I learned to bake 
cakes and biscuits in vocational school. Then, I received an offer to become a chef at 
a hotel in Malacca. After the hotel closed down, I returned to my home town and 
started to focus on the business of producing various cakes and biscuits. Now, this 
business has been running for five years.  
Table 9.1 





Nature of business Age 
(years) 
Duration 






Clothes designer & 




R2 Clothes designer  37 7 RM200 Local 
R3 Sawing  48 8 RM600 Local 
R4 Gamat Emas direct 
selling & snack  
55 22 RM600 Local 
R5 Perfume  36 10 >RM700 
above 
Local 
R6 Frozen food & Malay 
traditional food 
50 - RM700 Local 
R7 Clothes designer  40 - RM3000 Local 
R8 Event management, 
crafts, cookies, bridal 
services 
53 - RM2000 Local 
R9 Hand bag & praying 
veil designer 
66 7 RM800 Local 
R10 Fried coconut  63  RM300 Local 
R11 Organic beauty soap 
& bedak sejuk 
49  RM1500 Local 
R12 Apam balik 49  RM 400 Local 
R13 Snacks & traditional 
food 
48 7 RM4500 Local 
R14 Assorted layered cake  31 5 RM1000 Local 
R15 Bakery 37 5 RM700 Local 
R16 Cakes, biscuits, & 
traditional food  
58 10 RM700 Local 
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Based on Table 9.1, the majority (77%) of respondents involved in this study were aged 
between 45-60 years old, as compared to only 23% of respondents under the age of 44 
years. Kautonen et al. (2011) discussed the issue of aging workforce in developed 
economies categorizing entrepreneurs aged 45 and above as third-age. Prior research in 
third-age enterprise (Singh & DeNoble 2003; Weber & Schaper 2004) proposed that the 
third-age entrepreneur group are mature individuals and more capable of starting and 
running businesses than their younger counterparts. Weber and Schaper (2004), and 
Platman (2004) believed that the increasing number of third-age group members involved 
in business is due to “pull” and “push” factors. The “pull” factor is defined as an early 
retiree with the experience, know-how, and financial resource, who wishes to remain 
economically active in order to maintain their life style. The “push” factor is based on 
traditional labour facing discrimination in recruitment, promotion, and training, as well as 
lack of attractive employment options.  
The findings from this study also found that 54% of respondents earned more than RM1000 
a month. Based on the observations in Table 9.1, all respondents earning RM1000 a month 
are respondents who are involved in more than one business. This shows that single mother 
entrepreneurs who earn more than RM1000 revenue are entrepreneurs who have 
successfully commercialized the diversity of skills possessed in the business. McKenzie 
and Woodruff (2013), and Lerner et al (1997) also attempted to identify factors associated 
with single mother entrepreneur’s revenues. Their results revealed that involvement in 
start-up, business skills, areas of strength, and network affiliation are among the factors 
that can influence single mother entrepreneur’s revenues. None of single mother 
entrepreneurs capable to penetrate international market to market their product.  
 
Challenges Facing Single Mother Entrepreneurs  
Although there are many contributions to be credited to single mother entrepreneurs, a 
number of constraints have been identified as detriments to these contributions. Single 
mother entrepreneurs face many challengers which include difficulty to get capital access, 
lack of facility and resources, and lack of social networking that could enhance their 
efficiency and business growth. The term challenges in this study encompass obstacles, 
limitations, and hardships faced by women entrepreneurs.  
Difficulty to Get Capital Access  
Many women entrepreneurs involved in this research had emphasized the difficulties faced 
in attempting to obtain loans from governmental agencies for various reasons, amongst 
which include the development of a workshop for producing products, purchase of new 
machinery, and obtaining business capital. Some of the reasons highlighted by these 
women entrepreneurs include the following:  
I have applied for a government loan for a production workshop, but until now it is 
unsuccessful. The criteria and procedures in obtaining a loan for building a workshop 
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are very strict. There are some that we simply cannot fulfil. It is because of this that 
until now we only produce our products from home.  
Another woman entrepreneur also gave the following response: 
I had once applied for a loan to purchase a new machine. Until now, I have applied 
three times for the loan. All have failed. I do not know why.  
Another respondent claimed:  
Our company needs some rolling capital. Amanah Ikhtiar loans are easily obtained. 
But I do not want it, because it requires weekly repayments. Our income is monthly 
based. If we were to pay weekly, we simply cannot afford it. Sure, the government 
offers business loans. However, the procedures and criteria that have been 
established are trivial. To make a loan, a guarantor is needed and previous financial 
records need to be shown. Macro-entrepreneurs like us usually have inconsistent 
records.  
Our food stall has been disturbed many times by the MBAS. I have many times been 
to MBSA to apply for a licence. Until now, I have not received it.  
Because of difficulties in obtaining loans, there are several women entrepreneurs that 
looked into other alternatives to survive in business: 
Up until now, I only received grants offered by governmental agencies. I have never 
received any loans, even though I have applied.  
 
Lack of Facilities and Resources  
Based on the observations that were performed, a large part of the businesses run by women 
entrepreneurs are progressing well. This can be seen in the increase of demand by clients. 
Therefore, in line with the increase of that demand, several women entrepreneurs have been 
identified who need to invest and bring in new technologies (machinery) into the 
production process so that the demands by the clients can be fulfilled—in addition to assist 
the increase in speed and efficiency of the production and packaging processes.  
If possible, I would like an automatic packaging machine. It is faster. Right now, the 
packaging process of my products is done by me, one by one. So, the result is very 
slow. If I have that automatic packaging machine, it will be faster. The product can 
be marketed faster.  
The results also revealed that, even though this women entrepreneurial group realise that 
by purchasing new technology or new machinery, they would be able to increase the speed 
of the production process and indirectly, their businesses would progress even further. 
However, this cannot be achieved, because of several reasons, amongst which include the 
financial factors of women entrepreneurs who would choose to delay the purchase of new 
technology and machinery.  
103 
 
Clients have started to recognise and like our product. Now, the demand is increasing. 
The old mixing machine is very slow. So, we have to wait for a long time and no 
work can be done. If I had the money, I would have surely bought a new mixing 
machine a long time ago. If there is a new machine, in one day, I can produce 1000 
products. 
A single mother entrepreneur said: 
I want to get PVC packaging plastic that can seal my product cleanly without using 
a stapler. If the product fell, it would not get damaged. So, if the product is sent to 
faraway places, I would not get worried. Right now, I have found that PVC plastic in 
Hatyai only. Over here, I do not know where to get it.  
Another respondent added:    
As of now, the production process is only performed at home. It is very cramped, and the 
product can only be produced in small numbers. If there is a workshop, many more 
products can be produced. The market can also be broadened. If there is a workshop, I 
would recruit two workers.  
Several single mother entrepreneurs involved in this research were observed to be of the 
disposition that even though they realise the increase in product generation and also realise 
the need to purchase new production machines or equipment that are more efficient to meet 
the client demand, they would still choose to delay the purchase of those machines and 
equipment. This probably occurs because of the fear and not having enough courage to 
face the risks of failure. The purchase of new machinery or technology requires a large 
amount of money. If the sales profits after purchasing the new machinery or technology 
are not able to overcome the costs in the short term, this will burden the entrepreneur. The 
financial factor is also seen as amongst the reasons why single mother entrepreneurs in this 
study choose to delay.  
 
Lack of Social Networking and Using Social Media for Marketing  
The single mother entrepreneurs involved in this research have the skill set and expertise 
in each of the products that they produce. The products generated are of high quality and 
calibre. Most users that buy and use these products give positive responses. However, the 
sales and marketing of these products are done in a small scale, and sometimes their clients 
consist of family members and neighbours. One woman entrepreneur complained:  
Every morning I will drive the vehicle. I will go from shop to shop. I market the 
product and leave them at the shops. Each shop that I visit, I leave 10 products. After 
a week, I will return to each shop to collect the money. Sometimes with the products 





Another respondent added:  
I market the product by leaving them at shops. Every month I participate in the 
exhibitions organised by private and governmental agencies. Recently, I was able to 
travel to as far as Pahang. Before this, it was just Kedah and Perlis only. 
The single mother entrepreneurs that were interviewed were found not to have a wide social 
network. They are more comfortable with marketing their products in the traditional 
manner rather than using social media that could potentially assist them in widening their 
social network and relationships.  
Several entrepreneurs that were interviewed realised the weaknesses in their marketing 
techniques that have been adopted at this time. They want to change, as they realise the 
potential benefits of online marketing. However, the lack of technical skills and expertise 
in managing social media such as Facebook, website, and others has restricted these single 
mother entrepreneurs in marketing the products online. Two single mother entrepreneurs 
reported that: 
I really want to learn about websites. I want to market products online. Product 
promotion also can be done online.  
I have no problems with making the product, as I have sufficient knowledge and 
skills. But, to sell the product, I am shy. If I knew how to make a website and use 
Facebook, maybe I can promote my products online.  
 
DISCUSSION 
Main objectives of this research was to identify the challenges facing by single mother 
entrepreneurs in the Northern region in conducting business. A total of 13 respondents 
involved in this research had shown that they are involved in businesses that are related to 
their interests, experience, skills, and knowledge that they have. This shows that the single 
mother entrepreneurs in this research have been successful in profiting and 
commercialising their skills and interests into something that can generate income and 
support their daily lives.  
The majority or 77% of respondents were aged between 45 and 60 years old. Meanwhile, 
23% respondents were aged below 45 years old. Those in the 45-60 age range have been 
said to be matured, have the skills, and have the persistence to start, run, and manage a 
business successfully. For career women, the age of 50 years and above is when they enter 
retirement. These women have wide knowledge and sufficient skills to start a business. In 
order to guarantee an economic standing that is more stable after retirement, these women 
would start businesses that benefit from their knowledge and skills. There are also single 
mother entrepreneurs involved in businesses by force at the start. More often after losing 
the breadwinner of the family like husband (either through death or divorce). This group 
of single mother entrepreneurs needs to continue with their lives and look after the family. 
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This research also found that amongst the factors why single mother entrepreneurs get 
involved in business, are terminated from work, do not have a career that is suitable or they 
are interested in.  
Results from this research showed that 54% of respondents were capable of having an 
income of RM1000 a month, while the rest received less than RM1000. Based on the 
research results, successful single mother entrepreneurs who receive an income of greater 
than RM1000 a month were those women who involved themselves in more than one 
business. This shows that these women have various skills and interests, while at the same 
time are determined in developing their interests and skills to become even more successful 
in the field of entrepreneurship.  
Besides, it cannot be denied that there are also single mother entrepreneurs who face 
financial hardships and need assistance from external parties. Based on the interviews that 
were performed for this research, financial assistance that they apply for is for constructing 
a production workshop, purchasing new machinery, and obtaining business capital. 
However, many of those single mother entrepreneurs claimed that it is difficult to obtain 
loans offered by governmental agencies because of strict criteria and procedures set by 
these agencies. Other reasons given by the respondents are related to the difficulties in 
getting guarantors and having records that are evidence of acceptable profits in previous 
months (i.e., good financial track record). According to a single mother that was 
interviewed, as a micro entrepreneur, it is very difficult for them to fulfil the strict criteria 
and procedures established by the agencies to obtain a loan, as well as difficulties in 
providing a record that shows consistent profit every month. Even though there are loans 
that can be easily obtained—like the ones offered by Amanah Ikhtiar Malaysia (AIM)—
one of the respondents claimed that the method of loan repayment by the AIM is 
burdensome, where the entrepreneur is expected to pay off the loan on a weekly basis. This 
is not congruent with the monthly income. There were also respondents who until now 
have not gained any accurate information regarding the factors that rendered their 
application unsuccessful by the related governmental agency. As a result of difficulties in 
obtaining loans, there were several respondents who seek for other alternatives in obtaining 
financial resources, amongst which include obtaining grants being offered by some 
governmental agencies.  
Some of these single mother entrepreneurs showed a progressive business performance. 
This can be seen through the increasing demand by clients on the products that they 
produce. In ensuring that the client demands can be fulfilled, the entrepreneurs need to 
upgrade their production facilities by purchasing new machinery or equipment that is 
capable of processing raw materials and packaging their end products in large quantities 
swiftly. Even though they realise the importance of buying new machinery for enhancing 
production, these single mother entrepreneurs choose to delay the needed facility upgrade 
in the production process. Amongst the identified factors that become reasons why these 
single mother entrepreneurs delay the purchase, include lack of financial resource, failure 
to secure financial loans from any party, and being unsuccessful in getting equipment 
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assistance, like from the Zakat Department. These entrepreneurs are seen to be scared of 
taking risks. The purchase of new machinery or technology needs a large amount of money. 
If the profit from sales after the purchase of new machinery or technology is not able to 
overcome the cost in the short term, this would further burden the entrepreneurs.  
The single mother entrepreneurs involved in this study have the skills and expertise in each 
product that they produce. The generated products are of high quality and workmanship. 
Most of the users that buy and use the product would give a positive response. However, 
the sales and marketing of the products are done at a small scale, and sometimes their 
clients consist of family members and neighbours. Amongst the source of weaknesses is 
the lack of exposure of the entrepreneurs to performing marketing using the latest 
technologies, such as through Facebook, websites, WhatsApp, and other social media. 
There are also single mother entrepreneurs who were interviewed that did not have a 
widespread social media network. Moreover, they are more comfortable with marketing 
their products in a traditional manner as compared to using social media, which has the 
potential to assist them in widening their customer base and social networks, even though 
they realise this weakness in their currently adopted marketing technique. They want to 
change, since they realise the potential in marketing online. However, lack of skill and 
technical know-how on utilising social media has limited these single mother entrepreneurs 
in widely marketing their product up to the international stage.  
 
CONCLUSION, SUGGSTION AND POLICY IMPLICATION 
The findings of this study offered broad insights. In relation to entrepreneurial 
characteristics, the majority of female entrepreneurs involved in this study started their 
respective businesses for ensuring the economic stability of the family to be guaranteed, 
especially after becoming single (either through divorce/separation or death of the 
husband), retiring, or terminated from work. The majority of female entrepreneurs also run 
businesses based on their skills that they have. Based on their skills, these single mother 
entrepreneurs would be more creative and innovative in facing the challenges that comes 
with the business. This was evidenced when the entrepreneur has various skills and abilities 
that lean more toward many businesses and generate greater income.  
As the findings suggested, the following actions would be capable of improving the 
situation for single mother entrepreneurs: 
• Increase the facilities for single mother entrepreneurs to obtain financial loans from 
any agency.  
• Facilitate the process and documentation when applying for loans. Eliminate the 
bureaucracy, by simplifying the procedures and requirements which are currently 
too rigid (need to consider the situation faced by female entrepreneurs that involve 
many challenges and barriers in life). 
• Provide flexibility of payment methods for loans made by women entrepreneurs.  
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• Local authorities should simplify the processes and procedures for single mother 
entrepreneurs to apply for licenses for business sites. Authorities should take into 
account the macro business that is being carried out.  
• In the event of increased demand from customers, these female entrepreneurs need 
to be more risk-taking by investing in the purchase of new machines and 
technologies that can improve the efficiency and effectiveness of the production 
process. Indirectly, this would enable them to successfully meet the increasing 
demand from customers. 
• The government needs to expand, simplify, and shorten the procedures for single 
mother entrepreneurs to get equipment, machines, and hardware assistance that can 
increase the productivity of women entrepreneurs’ businesses.  
• Single mother entrepreneurs need to be proficient and efficient in managing their 
business. Therefore, every business activity (e.g., purchase of raw materials, 
workers’ salaries, production units, sales units, and etc.) should be systematically 
documented.  
• Single mother entrepreneurs need to be diligent in doing business by ensuring that 
the efficiency and effectiveness of the production process are improved from time 
to time, maintaining the quality of the product produced, and ensuring that 
production costs can be reduced from time to time. 
• Organise workshops to raise women’s awareness of the power and ability of social 
media for marketing products. Urge single mother entrepreneurs to change from 
their traditional marketing methods to social media marketing.  
• Organise workshops that can introduce and expose single mother entrepreneurs to 
the existing social media which can be applied in business. 
• Organise workshops that can help and enhance the ability of single mother 
entrepreneurs to control their own social media to expand their business.  
• Policy makers need to take into account the voice of these single mother 
entrepreneurs in making policies and decisions involving macro-entrepreneurs and 
small and medium-sized enterprise (SME) entrepreneurs. 
• The government needs to ensure that the registration process, documentation, 
procedures, and requirements for single mother entrepreneurs when starting a 
business are simplified and more relaxed than compared to large-scale 
entrepreneurs.  
In conclusion, the results of this study proved that the indigenous single mothers’ 
entrepreneurial activities in the northern region are not only a means for economic survival 
but also have positive social repercussions for the single mother entrepreneur themselves 
and their social environment. Thus, if there is going to be any sustained development in 
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